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COMBINED SEPARATE NON-FINANCIAL
REPORT

(IN ACCORDANCE WITH SECTIONS 315B, 315C AND SECTIONS 289B TO 289E HGB)

We are aware of our corporate and social responsibility and perceive
this as a comprehensive challenge. Success not only means sustain-
ably increasing ProSiebenSat.1 Group's financial results. It also implies
consistently enhancing the Group's sustainability performance and
key non-financial figures and harmonizing the interests of our target
groups, especially employees, shareholders, audiences, users and
customers. The Group defines sustainable entrepreneurial activity
as an integrated approach for improving both its economic as well as
environmental and social performance. This means specifically that
with the Group we want to operate inclusively, sustainably, and in an
environmentally and socially responsible manner.

We adopted our “We love to sustain” sustainability strategy in 2019
and have since been implementing it in stages. The sustainability
strategy is based on the UN Sustainable Development Goals (SDGs).
They call on all enterprises to use their creativity and aptitude for
innovation to overcome the challenges of sustainable development.
In light of this, ProSiebenSat.1 Group has classified the following six
goals as particularly relevant for its business activities: quality edu-
cation (SDG 4), gender equality (SDG 5), reduced inequalities (SDG 10),
climate action (SDG 13), peace, justice and strong institutions (SDG
16), and partnerships for the goals (SDG 17). On this basis, the Group
has defined four key areas of action for itself: society, diversity, envi-
ronment, and governance & compliance.

Inimplementing the sustainability strategy, the Group has also taken
measures to expand the sustainability organization and enhance the
governance structures. A Sustainability Board was installed in the
reporting period; in January 2020, a separate sustainability depart-
ment led by the Chief Sustainability Officer was also established. The
Sustainability Board is a central and interdisciplinary board for dis-
cussing, coordinating, implementing, monitoring and updating the
Group's sustainability strategy. Its members — besides the Deputy

CEO/Group General Counsel and the Corporate Sustainability Offi-
cer - are representatives from relevant central functions, the oper-
ating business units and the works council.

i The Deputy CEO and Group General Counsel is responsible for non-
financial aspects, sustainability performance indicators, and ESG (envi-
ronment, social, governance) information.

In this combined non-financial report (NFR) for financial year 2019,
ProSiebenSat.1 Group reports on the main non-financial aspects with
the corresponding information needed in order to understand the
parent company’s and the Group's business development, results
and position and the effects of the business activities in this regard.
Material risks for individual non-financial aspects were not determined
in this context. The non-financial Group report has been combined
with the parent company's non-financial report within the meaning of
section 315b (1) sentence 2 HGB. The disclosures in this report relate
to both the Group and the parent company, unless stated otherwise.

ProSiebenSat.1 Group uses the standards of the Global Reporting Ini-
tiative (GRI) as a basis when preparing the NFR. In accordance with
section 317 (2) sentence 4 HGB, the auditor checked that the NFR
was presented in line with the legal requirements. The Supervisory
Board also commissioned Ernst & Young GmbH Wirtschaftsprifungs-
gesellschaft, Munich, to audit the content of the NFR with reason-
able assurance. The audit opinion dated February 26, 2020, which
describes the type, scope and findings of this audit, is reproduced in
the Annual Report. The audit was conducted using the relevant audit-
ing standards “Assurance Engagements other than Audits or Reviews
of Historical Financial Information (ISAE 3000 revised)" in order to
obtain reasonable assurance with regard to the legally required dis-
closures in accordance with sections 315b and 315c in conjunction
with sections 289b to 289e HGB.

MATERIAL NON-FINANCIAL ASPECTS AT PROSIEBENSAT.1 GROUP

Employee-related matters Social matters

Respect for
human rights

Anti-corruption and

antitrust law

» Employee retention and people
development

» Employer branding and
recruiting

» Diversity

» Social responsibility
» Product governance

» Anti-corruption

» Anti-discrimination » Antitrust law
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We conducted a materiality analysis in 2017 due to the first-time appli-
cation of the CSR Directive Implementation Act and have validated
it every year since. For financial year 2019, we identified four non-
financial aspects for ProSiebenSat.1 Group on which we make dis-
closures below in accordance with section 289c¢ (3) HGB regarding
the concepts followed, the due diligence processes used, the results,
and the related key figures. The respect for human rights aspect is
a new addition due in particular to the increased relevance of the
topic of anti-discrimination in the media industry compared with the
previous year. For the required information on the business model
in accordance with section 289c (1) HGB, please refer to the section
“Organization and Group Structure” of ProSiebenSat.1 Group's Man-
agement Report. All other references to content outside this NFR are
to be understood as additional information and not part of the NFR.

i Information on corporate governance at the ProSiebenSat.1 Group can
particularly be found in the Corporate Governance Report and the Man-
agement Declaration in the Annual Report 2019.

Although ProSiebenSat.1 Group as a media group does not operatein
a manufacturing sector with high resource consumption and energy
intensity, we are aware of our ecological responsibility as a company.
Together with our employees and in dialog with our other stakehold-
ers, we want to contribute to slowing climate change and protecting
the environment, for example through the careful and efficient use of
natural resources and the reduction of our energy consumption and
CO2 emissions. Nevertheless, we consider the environmental impact
of our business activities to be limited and have therefore not iden-
tified environmental matters as a key non-financial aspect in accor-
dance with section 289c (3) HGB.

SCOPE OF REPORTING AND DATA COLLECTION

The organizational reporting framework for the information on con-
cepts and key figures for our sustainability performance as con-
tained in the NFR essentially comprises all Group companies and
corresponds to the financial scope of consolidation of ProSiebenSat.1
Group, which is managed centrally by ProSiebenSat.1 Media SE. The
distinction of the scope of consolidation follows the control principle
of IFRS 10. Exceptions and restrictions with regard to the scope of
reporting for the individual defined aspects and data collection for
key figures are described below or are indicated accordingly in the
information on the individual aspects.

_ In particular, parts of the international business in the Con-
tent Production & Global Sales segment are not included in the
examination of the concepts or the data collection for the key
non-financial figures for the employee-related matters aspect.
For example, the employer branding & recruitment strategy and
people development corporate functions are not implemented
in this form at some individual investments due to the relatively
small number of employees. Due to contract manufacturing, the
number of employees in the production sector is characterized
by high volatility.

_ The information on ProSiebenSat.1 Group's public value within
the social matters aspect particularly relates to the Group's
business activities in the German TV program (Entertainment
segment).
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_ With the compliance management system (CMS), ProSiebenSat.1
Group covers significant legal areas relevant for non-finan-
cial reporting (anti-corruption, antitrust law, data protection
and media law) throughout the Group. The media law con-
cepts relate only to selected Group companies due to different
legal regulations in foreign countries and a lack of relevance to
many companies, for example in the production sector. These
selected companies primarily include the holding company
ProSiebenSat.1 Media SE, ProSiebenSat.1 TV Deutschland GmbH,
and the marketing companies SevenOne Media GmbH and Seve-
nOne AdFactory GmbH.

_ For reported key figures in connection with product governance
and compliance, companies acquired by ProSiebenSat.1 Group
are included in data collection no later than in the reporting
period in which they have been consolidated in financial report-
ing for a whole financial year.

EMPLOYEE-RELATED MATTERS

The media industry is being transformed by the advance of digitaliza-
tion more rapidly and fundamentally than many other industries. One
of the most important keys to our future success is therefore to trans-
form our Group into a modern and digitally successful business. Part
of this transformation is adequate human resources management: It
therefore forms part of our self-conception as an employer to create
personnel-related conditions through our HR work that support this
transformation process and cater to the individual interests of our
employees. With our overall offer, which includes performance-based
compensation, additional company benefits, personal development
opportunities and an attractive working environment, we want to
acquire, retain, and develop dedicated and qualified employees for
ProSiebenSat.1 Group.

The Human Resources department supports the Executive Commit-
tee, managers and employees with a business-oriented portfolio of
products, guidelines and processes in order to make ProSiebenSat.1
Group attractive and successful in businessin the long term. Besides
quarterly reporting on personnel risks as part of Group-wide risk
management, internal HR reporting plays an important role. In the
HR organization, the HR Business Partners in particular are closely
connected to the operating business units and are thus made aware
of specific employee concerns. Teams of experts for all HR issues
from recruitment, talent development, compensation & benefits and
labor law to administrative and process issues complete our HR work.

Employee Retention and People Development

Especially when undergoing a transformation process, we believe it
is crucial to retain qualified and dedicated employees within the Com-
pany. The average duration of employment at ProSiebenSat.1 Group
amounted to 5.7 years (previous year: 6.1 years). For ProSiebenSat.1
Media SE, it was 7.3 years after 7.2 years in the previous year. The
turnover rate in the Group was 15.6% in financial year 2019 (previous
year:15.4%); at ProSiebenSat.1 Media SE, it was 17.7% after 19.9% in
the previous year. The continuing relatively high fluctuation is due to
the organizational restructuring of the Group.
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i For the calculation of the turnover rate, the number of former employ-
ees who left in the reporting period is divided by the number of employees
as of December 31. Reasons for leaving are cancellations or termination
agreements. Resignations due to fixed-term contracts, end of appren-
ticeship, retirement or death are not considered. Not including international

investments in the Content Production & Global Sales segment except Studio71.

PROPORTION OF PART-TIME EMPLOYEES

average employees by head (HDC) in percent; 2018 figures in parentheses

18.8

18.5 18.4
(18[61) (18.11) (16.0)
| |
Group Germany ProSiebenSat.1 Media SE

1 adjusted
Not including international investments in the Content Production & Global Sales
segment except Studio71.

In order to provide an attractive working environment, we offer,
among other things, various modules for the individual organization
of working hours and location to support the best possible work-life
balance. This also includes the possibility of part-time work. With man-
agement traineeships, trainee programs, apprenticeships recognized
by the Industrie- und Handelskammer (IHK) (German Chamber of Com-
merce and Industry), and dual study programs, ProSiebenSat.1 Group
offers talented young people several ways to join. In this way, we
intend to create a strong foundation of qualified young talents with an
extensive internal network and specific company and industry knowl-
edge. In 2019, 183 young talents (previous year: 168) were trained at
ProSiebenSat.1 Group and 47 (previous year: 58) at ProSiebenSat.1
Media SE; as in the previous year, around three quarters were sub-
sequently hired at Group and holding level.

To support their employees in today's professional tasks and to
prepare for future challenges, especially through digitalization,
ProSiebenSat.1 Group invested a total of EUR 4.5 million in its edu-
cation and training programs in 2019 (previous year: EUR 3.5 mil-
lion). Part of this was attributable to the courses offered by the P7S1
Academy, which offers the Group's employees technical and personal
training. In 2019, a total of 492 events (with 5,849 participants) were
held in the P7S1 Academy (previous year: 596 and 7,560), including
58 manager training courses with 371 participants (previous year:
87 and 758).

In the field of Management Development, we support the develop-
ment of employees at the headquarters in Unterfohring through indi-
vidual offers such as job rotation, mentoring, 360 degree feedback,
and coaching. We want to use our manager development programs
to strengthen the performance and development of managers at all
levels. This includes mandatory training for first-time managers and
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seminars for managing directors. We also have an internal network
for female managers (“LeadingWomen®@P7S1").

Employer Branding and Recruitment

We take various measures to acquire the right talents for
ProSiebenSat.1 Group. Success depends on the one hand on the dis-
semination of content for all target groups, such as our Faces of
ProSiebenSat.1 campaign. On the other hand, we believe it is important
to address target groups that are critical to success, such as talents in
the tech sector through campaigns like Connect.Code.Create. With the
“Global Digital Women" initiative, we also want to position ourselves
as an attractive employer for women. In addition, the careers page
(= www.karriere.prosiebensatl.com/en) went live as the central platform
after an extensive relaunch in 2019. By combining the careers page
with the jobs portal, we have improved the link between careers infor-
mation and specific job opportunities.

Alongside sourcing channels such as social media, direct approach
and university partnerships, we also approach new candidates via an
employee recommendation program and by hosting reqular events for
schoolchildren, such as Girls’ Day, with our partners. In total, Group
Recruiting received around 31,300 applications in 2019 (previous
year: around 33,700); of which around 4,500 were for ProSiebenSat.1
Media SE (previous year: 8,500). In addition to application numbers,
external employer rankings such as Potentialpark and Trendence are
an important measure of the success of our HR marketing strategy
in employer branding and recruitment.

SELECTED EMPLOYER RANKINGS

EMPLOYER BRANDING AWARD
HR Marketing & Recruitment - Global Player
GOLD for careers page karriere.prosiebensatl.com

POTENTIALPARK
13th place (previous year: 10th place)

TRENDENCE SCHOOL STUDENT BAROMETER
Total
12th place (previous year: 10th place)

TRENDENCE YOUNG PROFESSIONALS
Total
52nd place (previous year: 50th place)

TRENDENCE YOUNG PROFESSIONALS
Media/advertising
2nd place (previous year: 2nd place)
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DIVERSITY

Social and economic trends are changing our working world. Demo-
graphic development, globalization, changing values, falling employ-
ment figures, a growing proportion of women in the working popula-
tion, and more people from migrant backgrounds are the conditions
under which businesses are operating today. We are convinced that
diversity management will help us react to these trends. Our corpo-
rate culture is therefore to be defined by openness and appreciation.
We appreciate the diversity of the workforce and aim to be an attrac-
tive employer for skilled workers and young talents. We are also con-
fident that diversity management increases the satisfaction, loyalty
and performance of employees and managers.

Against this backdrop, ProSiebenSat.1 Group signed the Diversity
Charter in 2014 and strives to follow the guidelines specified in it.
Thereby, we emphasize our commitment to creating a working envi-
ronment free of prejudice and exclusion that specifically promotes
diversity among employees. Our internal guidelines also stipulate that
employees at all hierarchy levels must be hired exclusively according
to objective criteria and promoted solely on the basis of their abilities.
Other factors such as age, disability, ethnic background and nation-
ality, sex and gender identity, religion and ideology, and sexual ori-
entation and identity should not play a role.

i The average age of ProSiebenSat.1 Group employees as of December 31,
2019, was 36.8 (previous year: 37.1 years); at ProSiebenSat.1 Media SE,
the average age was 39.2 years (previous year: 38.9 years). Not including

international investments in the Content Production & Global Sales segment except Studio71.

Diversity is aided in particular by the best possible balance ratio of
men and women in the workforce and in management positions. In
2019, 49.4% (previous year: 48.8%) of employees in the Group were
female. The proportion at ProSiebenSat.1 Media SE also increased
slightly to 62.5% compared to 59.0% in 2018. Among managers, the
proportion of women also increased from 32.5% to 34.8% (Group) and
from 32.2% to 39.0% (ProSiebenSat.1 Media SE) in 2019 (not including
international investments in the Content Production & Global Sales
segment except Studio71).
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PROPORTION OF MEN AND WOMEN IN THE WORK-
FORCE average employees by head (HDC) in percent; 2018 figures in
parentheses

62.5
(59 0)
49.4 49.6
48 8)(51 3 48 37.5
I I I (41.0)
I I
ProSiebenSat.1
Group Germany Media SE

H Women M Men
Not including international investments in the Content Production & Global Sales
segment except Studio71.

PROPORTION OF MEN AND WOMEN IN MANAGEMENT
POSITIONS average employees by head (HDC) in percent; 2018 figures in

parentheses
65.2 66.1
(67.5) (66.6) 61.0
I I (67.8)
|
39.0
34.8 33.9 (32.2)
(32|-5) (31.4) |
I I
ProSiebenSat.1
Group Germany Media SE

H Women M Men
Not including international investments in the Content Production & Global Sales
segment except Studio71.

i For information on the percentage of women in the two management
levels below the Executive Committee at ProSiebenSat.1 Media SE and
the corresponding targets, please refer to the Management Declaration.
Disclosures regarding diversity on the Executive Committee and the
Supervisory Board can be found in the Corporate Governance Report.
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SOCIAL MATTERS
Social Responsibility

We want to offer viewers and users entertainment on all screens with
the right offers at the right time, no matter where. Moreover, the con-
tent distributed by the TV stations and digital platforms also contrib-
utes to pluralism and the diversity of information and helps to shape
the opinions of viewers and users. This is a great privilege but also
a special responsibility for ProSiebenSat.1 Group. As a media group,
our reach gives us significant social and journalistic responsibility.
In light of this, we aim to continue our sociopolitical engagement in
the future and further increase the amount of informational and pub-
lic value formats. We will try to focus on issues that are particularly
relevant to young people. In all our activities, we are committed to
a free and democratic order, which is based in particular on the fun-
damental right to freedom of opinion, and observe the principles of
editorial freedom and journalistic independence.

ProSiebenSat.1 Group can reach around 45 million TV households
with its stationsinits TV markets in the GSA region (Germany, Austria
and Switzerland). In Germany, the Group increased its combined audi-
ence share among 14- to 49-year-olds by 0.4 percentage points to
28.2% in 2019 (previous year: 27.8%). The Austrian broadcasting
group ProSiebenSat.1 PULS 4 achieved a combined audience share of
28.4% among viewers aged between 12 and 49 years (previous year:
28.6%). In Switzerland, the ProSiebenSat.1 stations’ audience share
among 15- to 49-year-olds over the year as a whole was on a par with
the previous year at 17.7%. At the end of 2019, the digital offerings
managed by SevenOne Media GmbH, ProSiebenSat.1 Group's marketer,
also had a monthly reach of around 36 million unique users (aged 16
and above) after around 34 million in the previous year. In addition,
ProSiebenSat.1 Group's global digital studio Studio71 generated an
average of 9.9 billion video views a month with its web channels in
2019 (previous year: 9.2 billion).

SOURCES FOR REACH FIGURES IN 2019

TELEVISION HOUSEHOLDS

G: AGF Videoforschung in cooperation with GfK / market standard
TV / VideoScope 1.3 / households

A: AGTT / GfK TELETEST / Evogenius Reporting / weighted by
household / including VOSDAL / timeshift / standard

S: Mediapulse TV Panel / German-speaking Switzerland

(Instar Analytics)

AUDIENCE SHARES

G: AGF Videoforschung in cooperation with GfK / market standard
TV / VideoScope 1.3 / January 1, 2018 -December 31, 2019

A: AGTT / GfK TELETEST / Evogenius Reporting / January 1,
2018-December 31, 2019 / weighted by number of people /
including VOSDAL / timeshift / standard

S: Mediapulse TV Data / January 1, 2018 -December 31, 2019 /
German-speaking Switzerland

UNIQUE USERS
AGOF / TOP modular / version 2.13

VIDEO VIEWS
Google/YouTube
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When choosing our measures and developing format ideas and cor-
responding program environments, we focus on socially significant
issues with particular relevance for young target groups. Furthermore,
the sustainability strategy and the action areas defined therein pro-
vide the framework for our projects and initiatives. For example, our
annual, week-long series on the theme of sustainability is broadcast
on ProSieben under the "Green Seven” brand. In the weeks before
the 2019 European election, we also informed young people in par-
ticular via our programming and launched campaigns to encourage
them to exercise their right to vote. In addition, we try to familiarize a
large audience with topical and provocative content in order to raise
awareness and educate. Our #WirZeigenHaltung formats from spring
2019, in which we discussed the topics of date-rape drugs, stalking
and civil courage, were one example of this.

Since 2011, the Group has placed its public value activities in a larger
social context and underscored their relevance for the Group by
establishing an Advisory Board. The interdisciplinary body chaired
by Bavaria's former minister president Dr. Edmund Stoiber advises
ProSiebenSat.1 Group on relevant social, ethical and media-policy
issues and provides impetus especially on topics such as education
and culture. This includes communicating political information and
encouraging political participation, especially among young viewer
groups. In 2019, the Advisory Board met three times, including one
extraordinary meeting regarding ProSiebenSat.1 Group's activities
in the run up to the European election, which the Advisory Board
considered particularly relevant in the context of the Group's public
value measures. In addition to the Advisory Board members, these
meetings were attended by members of the Executive Committee and
other decision-makers in the Group.

Product Governance

We see product governance, with its central components of data pro-
tection and media law, not only as a legal requirement but also as
an important competitive factor with a lasting impact on trust in
ProSiebenSat.1 Group's products, offerings and brands and thus also
on the economic success of the Group. Data protection and media law
provisions are covered by the compliance management system (CMS).

ProSiebenSat.1 Group has implemented processes and measures to
protect personal data against misuse. The aim is to ensure compli-
ance with data protection on the basis of a risk-oriented data protec-
tion management system and to protect personal and other sensitive
data from loss, destruction, unauthorized access, or unauthorized
use, processing, or disclosure. In 2019, there were eight cases (previ-
ous year: seven) of substantiated complaints regarding the violation
of customers’ privacy at companies of ProSiebenSat.1 Group in Ger-
many. Furthermore, there were 12 cases (previous year: seven) of data
leaks, data theft, or data loss that had to be reported in accordance
with the General Data Protection Regulation (GDPR).
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DATA PROTECTION PROCESSES AT PROSIEBENSAT.1
GROUP

Performance of an initial risk analysis includ-
ing a compliance check in the context of in-
troducing/changing automated procedures for
processing personal data in order to meet the
requirements of data protection law (Articles
5, 6 GDPR).

Data protection
compliance

Process for preparation of agreements under
data protection law in order to meet the re-
quirements of Articles 26, 28 GDPR.

Commissioned
processing

Information to public
authorities

Process for disclosure of personal data to
public authorities.

Information and processing of data subjects’
requests for the fulfillment of articles:

» Transparent information

(Articles 12 et seq. GDPR)
» Rights of access (Article 15 GDPR)
Right to rectification and erasure
(Article 16 GDPR)
Right to erasure (Article 17 GDPR)
» Data portability (Article 20 GDPR)
Rights to object (Article 21 GDPR)

Information to be
provided and rights
of the data subject

v

v

v

Process for reporting of data breaches (= third
parties unlawfully obtaining personal data) in
accordance with Articles 33, 34 GDPR.

Data breach
notification

The media law provisions of the CMS particularly deal with journalis-
ticindependence, the principles of the separation of advertising and
programming, the requirements for product placement and protec-
tion of young people, and the prevention of surreptitious advertising
and broadcasting of legally prohibited advertising. Individual issues
also form part of the Code of Conduct.

_ ProSiebenSat.1Group is committed to differentiating between edi-
torial reporting and broadcasts for advertising purposes. At cor-
responding compliance events, those responsible, such as TV edi-
tors, are trained on the bans in place and the legal consequences
in the event of violations. In substantiated individual cases where
the use of surreptitious advertising is suspected, an ad-hoc super-
visory committee can take action. The Group is also committed
to following the provisions of the German Interstate Broadcast-
ing Agreement and the “Common Guidelines of the State Media
Authorities for advertising, for ensuring separation of advertising
and programming, and for sponsorship on television and radio.”
The ProSiebenSat.1 Group guidelines on the separation of advertis-
ing and programming include specific explanations regarding bans
on the placement of particular products and services.

_ To ensure journalistic independence and comply with fundamen-
tal media requlations, the Group formulated guidelines which are
binding for all of the Company's program makers in Germany. The
“Guidelines for Ensuring Journalistic Independence” specify the
understanding of the journalistic principles set forth in the Press
Code of the German Press Council. In accordance with internal
guidelines, journalists and editors working for ProSiebenSat.1
Group must follow the International Federation of Journalists’ Prin-
ciples on the Conduct of Journalists. According to these principles,
they are essentially free to report as they see fit independently of
social, economic or political interest groups. As a media company,
political independence is of the utmost importance to us. Cash and
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non-cash donations to political parties are therefore not permit-
ted unless the donation is approved by the Executive Committee
of ProSiebenSat.1 Media SE in advance. Generally, the guidelines
stipulate that editorial content must not be influenced by private
or commercial interests of third parties or by personal or economic
interests of employees.

_ Youth protection officers at ProSiebenSat.1 Group are tasked with
making sure that all TV and online content for which the Group
is responsible is offered in an age-appropriate way. The goal is to
make it difficult for children and young people to gain access to
content that is unsuitable for their age group. The German Inter-
state Agreement on Youth Protection in the Media stipulates clear
requirements for this. The Group's youth protection officers are
autonomous in their work and are responsible for ensuring that
content that is unsuitable for children and young people is broad-
cast only at the legally stipulated times. At the same time, they are
expected to use technical means (e.g. PIN procedures) to ensure
the protection of young people from the dissemination of content
on the Group's websites that could potentially harm their devel-
opment. To this end, the youth protection officers are involved in
the production and purchasing of programs at an early stage. They
assess scriptsinadvance, support productions, and prepare expert
reports. Within the Company they perform an advisory role, while
externally they are available to viewers and users as contact per-
sons for complaints, for example. Independently from the work of
the youth protection officers, TV and online editors receive regu-
lar training on youth protection regulations. In addition to train-
ing employees and providing internal guidelines, we also actively
promote the protection of young people via various organizations.

For 2019, we recorded a total of 11 violations (previous year: 17) of
program principles and journalistic due diligence as well as provisions
for the protection of minors and personal rights.

i For information on ProSiebenSat.1 Group's complaints mechanisms
and whistleblower system, please refer to the Respect for human rights
aspect.

RESPECT FOR HUMAN RIGHTS

We have identified respect for human rights as a material non-finan-
cial aspect for the Group as defined by the law. In light of our indus-
try-specific value chain and the potential impact of our business activ-
ities, the priorities are the issues of anti-discrimination and combating
sexual violence and the abuse of power.

i At the end of 2019, ProSiebenSat.1 Group applied to join the United
Nations Global Compact and officially signed up in January 2020. The
Group is therefore explicitly committed to its principles in the areas of
human rights, labor standards, environment and climate, and prevent-
ing corruption.
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Whistleblower
(internal or external)

External
reporting channel

Passing on of tested
information and information

) provided by whistleblowers
Ombudsman service

(external law firm)

Group
Compliance

Internal
reporting channel

Unit Compliance HR
Officer manager

ProSiebenSat.1 Group does not tolerate discrimination on the basis
of age, disability, ethnic background and nationality, sex and gender
identity, religion and ideology, or sexual orientation and identity. The
Group promotes a corporate culture that forbids any type of sexual
violence or abuse of power. For years, we have taken up a clear posi-
tion against such behavior with our Code of Conduct. All employees
are encouraged to report discrimination or violations of other prin-
ciples set out in the Code of Conduct to the Company's Compliance
Officers, for example. In addition, we provide the workforce all over
Germany with mandatory training on the General Act on Equal Treat-
ment (AGG). Via the private media association VAUNET, we participate
in the Themis advice center against sexual harassment and violence,
which provides assistance for those affected in the film, television and
theater industry. In 2019, a total of four cases (previous year: seven)
were recorded in connection with sexual harassment and work climate.
All procedures were concluded in the reporting period.

Moreover, based on a company agreement concluded in 2018, employ-
ees and third parties have the opportunity to report legal violations
anonymously via an external Ombuds Office as part of the pre-exist-
ing reporting system with exclusively internal channels. The Ombuds
Office accepts complaints and reports by telephone or e-mail, checks
their plausibility and then forwards them to Group Compliance. In
the event of reports of serious suspicions and after internal evalua-
tion, the Chief Compliance Officer promptly informs the management.

ANTI-CORRUPTION AND ANTITRUST LAW

ProSiebenSat.1 Group believes that sustained economic success in a
competitive environment can only be achieved by ensuring that all
action takenis in compliance with the applicable laws. Therefore, pre-
venting corruption and violations of antitrust law is highly relevant to
business and represents an important success factor for achieving
our corporate goals. In addition to the prevention of corruption, the
Group's compliance management system organizationally encom-
passes the avoidance of antitrust violations as well as adherence to
the data protection processes and media law requirements of the
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German Interstate Broadcasting Treaty (Rundfunkstaatsvertrag).
The main objective is to ensure that all employees always think and
act with integrity and in accordance with the law and thus to prevent
law-and rule-breaking from the start.

Overall responsibility for the CMS lies with the Executive Committee
of ProSiebenSat.1 Media SE as the parent company of ProSiebenSat.1
Group. The Executive Committee is supported in the implementation,
monitoring, and updating of the CMS by the Compliance Board and
the Group Chief Compliance Officer (CCO). The CCO is responsible for
the implementation of the CMS in the Group, carries out risk analyses
and trainings, and advises the Executive Committee on the develop-
ment and implementation of appropriate measures to minimize risk.
In addition, Unit Compliance Officers (UCOs) have been appointed
who are responsible for the CMS at Group entities and have direct
contact with the respective subject experts. The CMS is audited by
Internal Audit; additionally an external audit was conducted in 2017.
Moreover, the Executive Committee informs the Supervisory Board
about compliance issues in quarterly Supervisory Board meetings.

In addition, the Group has laid down basic guidelines and policies
in its Code of Conduct. The stipulations therein define the general
standards for conduct in business, legal and ethical matters. They
serve all members of the Executive Committee, the management, and
the employees of the Group as a binding reference and regulatory
framework for dealing with each other and with external stakehold-
ers. Another central compliance instrument for ProSiebenSat.1 Group
is the whistleblower system, which comprises internal and external
reporting channels.

i Information on the whistleblower system at ProSiebenSat.1 Group can
be found under the Respect for Human Rights aspect.
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In addition, ProSiebenSat.1 Group has implemented training in the
fields of antitrust law, anti-corruption, data protection and media
law, which includes both online and classroom training. The online
training, which is offered in English and German and is mandatory
for all employees, is intended to provide a basic understanding of the
main compliance risks. The classroom training is targeted at “risk
groups” and is carried out by Legal Affairs, Group Compliance, HR
Law, Corporate Information Security, the Data Protection Officer and
the Youth Protection Officers for their individual areas. In addition,
ProSiebenSat.1 Group offers all-day seminars for the managers of Ger-
man affiliated companies at its P7S1 Academy in order to give them a
comprehensive overview of their rights and obligations.

In 2019, as in the previous year, no investigations became known
against the Group, its subsidiaries or employees of ProSiebenSat.1
Group with regard to corruption offenses or antitrust violations.
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